
OPENING NEW HORIZONS FOR 

PILOTS 
F R I E N D

BottomLine Impact Assessment fueled 
their successful Dragon’s Den deal.  



OPENING NEW HORIZONS FOR 

INTRODUCTION
PilotsFriend is an energy drink brand that originates out of Europe, producing 
a simple, yet effective caffeinated beverage that was formulated in Italy to 
keep fighter pilots awake, agile and alert during their taxing missions. A 
popular brand overseas, PilotsFriend needed help cracking a new market. 



T H E

PROBLEM

PilotsFriend was new to the Canadian market, and needed help increasing its 
brand awareness both in Canada and in the United States. They also needed 
to gain traction on retail shelves and get online with e-commerce offerings. 
The client had little knowledge of the Canadian market outside of Calgary, and 
they needed impactful marketing to break into an already crowded energy 
drink market.  

H O W  W E

HELPED

Our team worked with PilotFriends to identify its target market and 
understand its pain points. We then developed a comprehensive marketing 
strategy that focused on their star quality as a new player in the field. This 
omnichannel marketing backbone helped them expand in Canada and break 
into the United States. 

The plan included everything from guerilla marketing tactics, social media 
marketing, an influencer campaign and a comprehensive paid digital media 
strategy.



T H E
RESULTS

We designed and built an e-commerce site to showcase their products, 
helping them make sales on their own site, as well as providing a 
subscription-based service for customers who wanted regular delivery. 

And this proved to be successful. 

All the strategies implemented were based on the information from the 
BottomLine Impact Assessment and boosted PilotsFriend's strong pitch for an 
investment deal on CBC’s “Dragons’ Den.”

And in the digital space, there’s been immense growth on their socials and 
web analytics after applying the results of our market research for their 
business.

“Working with BottomLine was an incredible eye-opener. The 
research helped to shape our business decisions and our strategy for 
the better.”

PilotsFriend

TESTIMONIAL



If you have any questions, please contact us:

www.wearebottomline.com info@wearebottomline.com

RESEARCH-DRIVEN

FOR GROWTH-DRIVEN BRANDS.



SOCIAL MEDIA
STATS

SOCIAL MEDIA STATS: 
DECEMBER 2020 - MARCH 2022

LIKES

FACEBOOK PERFORMANCE

795.6%

IMPRESSIONS 3,792.4%

COMMENTS 850.0%

WEBSITE PERFORMANCE

USER GROWTH

SESSION GROWTH

525% increase

1683.33% increase

INSTAGRAM PERFORMANCE 

REACH 1,985.7%

1,891.9%IMPRESSIONS


